Market bearish, students bullish 


Finance students learn the 
tricks of the trade 


BY BARBARA BLACK 


n December 16, in the 
middle of the cavernous 
trading floor of the Mon- 
tréal Exchange, a dozen 
undergraduate Finance 
students were presented with certifi- 
cates to acknowledge their partici- 
pation in a new Futures and Options 
Apprenticeship Programme. 

A joint initiative of the stock 
exchange and Concordia Finance 
Professors Abol Jalilvand (Chair), 
Mohsen Anvari and John Siam, the 
programme gave hand-picked stu- 
dents in their final year a rare 
chance to develop their skills in the 
big leagues. 

The students were divided into 
two groups, and visited the stock 
exchange for a full day every two 
weeks, where they were given an 
imaginary sum of money to invest. 
While they bought and sold (theo- 
retically, at least), each student was 
under the wing of a floor trader who 
had volunteered his services. 

Professors Siam and Jalilvand 
said that the hands-on experience 
was not intended to groom them 
specifically to be traders, but to pro- 
vide them with an intimate 
knowledge of how the trading 
works. The skills they learned will 
be useful in any working environ- 
ment, for example, where fluctuat- 
ing interest and foreign exchange 
rates are a factor. 


Siam, a trader himself for six 
years, prepared the students with 
several seminars, where he 
explained the rules of the game, and 
stressed that they must be nearly 
invisible during the frantic trading. 

The students also traded options, 
in a separate and considerably qui- 
eter area of the Exchange. Options 
are now traded electronically, 
unlike the futures market’s noisy 
“open outcry” system, which comes 
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complete with its own sign lan- 
guage. 

At an informal ceremony to pre- 
sent the certificates, Jean Laflamme, 
vice-president for the marketing and 
development of derivative products 
at the Exchange, congratulated the 
students on their “model behay- 
iour,” and said that the Exchange 
had actively sought such a pro- 
gramme to prepare for its own 
future. The Montreal Exchange, 
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which now handles virtually all 
Canadian futures trading, is also the 
fastest-growing exchange in Canada. 
Jalilvand marvelled at what a little 
experience in the field can do. “Not 
one of those students came back the 
same person,” he said. He added 
that the programme is one of four 
student apprenticeship programmes 
with major Montréal financial insti- 
tutions which are sponsored by Con- 
cordia’s Finance Department. 


On the floor of the Montréal Exchange, with a group of Exchange employees in the background, are, left to right, Fabian 
Ruzic, (back row) Earl Davis, Gregory Edwards, Zoltan Ambrus and Senior Vice-President, Derivative Products John Bal- 
lard. Beginning next to Ruzic are Moshe Ifergan, Eric Lepore, Robert Catellier, Karin Elbaz, Isabelle Charles and course 
co-ordinator John Siam. In the front row are Exchange Vice-President, Marketing and Development, Derivative Products 
Jean Laflamme and Concordia Finance Chair Abolhassan Jalilvand. Other students absent from the photograph: Derek 
Burles, Matt Pugsley, Zach Schowalter and Angelo Aversano. 
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FACULTY OF COMMERCE AND ADMINISTRATION 


Concordia tops Québec’s 
Accountancy exam results — again 


BY BARBARA BLACK 


hey did it again. 

Seventy-five per cent of 

Concordia’s Diploma in 

Accountancy students 

passed the Uniform Final 
Exam, or UFE, a tough national test 
which sets the standard for entrance 
to the profession. 


Compare that to only 37.1 per cent 
of Quebecers who passed, and 51.5 
per cent of Canadians from coast to 
coast. 

Concordia’s Accountancy students 
always do well, said Gail Fayerman, 
Director of the programme, because 
Concordia and McGill University are 
the only accountancy schools with a 
fourth year which really prepares for 


Already launched in her career 


Vendittelli ranks second 


the exam. McGill also did well, with a 
63-per-cent pass rate. 

Policy varies across Canada, 
Fayerman said. Many students 
outside of Québec take a three-year 
undergraduate programme, after 
which they are prepared for the UFE 
through their provincial accountancy 
organisation. 

Francophone Québec students 


habitually fare worst, partly because 
more B and C students attempt it 
than in the anglophone universities, 
and partly because they don’t 
prepare as specifically for it. Only 
32.4 per cent passed the 1993 exam, 
a slight improvement over last year. 

A celebatory presentation of 
awards was held just before 
Christmas. 


among all Québec accountants 


BY BARBARA BLACK 


imonetta Vendittelli earned 

the second-highest mark 

among Quebecers who 

wrote the 1993 Uniform 

Final Examination set by the 
Canadian Institute of Chartered 
Accountants. 


Demanding Profession 

Vendittelli got her Bachelor of 
Commerce with a major in Accoun- 
tancy from Concordia in the spring 
of 1991. She then went to work at 
Peat Marwick Thorne chartered 
accountants, while preparing for the 
rigourous four-day exam by going to 
classes at Concordia at night and 
studying on the weekends. That 
pretty well filled up her time. 

“Accountancy is a demanding 
profession, and when companies 
need their year-end audits, you have 
to work overtime,” Vendittelli said. 
She graduated from the Diploma 
programme in the spring, and took 
the summer off from work to give 
the studies a final push. 


Simonetta Vendittelli 


Already a Senior Auditor 

Vendittelli is already a senior 
auditor with responsibility for an 
auditing team, although she is just 
completing the two years’ work 
experience she needs to be officially 
called a chartered accountant. Con- 
cordia’s Diploma in Accountancy 
programme did very well by her, 
she said. 

“The programme is small, but 
getting bigger. A lot of the teachers 
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have practical experience. You get a 
lot of individual attention, especially 
in exam-writing.” That gave her 
extra confidence for the UFE. 

“Tt was held at the Claude Robil- 
lard Centre, and there were approx- 


imately 900 writing. Even the poli- 
cies and procedures were intimidat- 
ing. You had to keep your wits about 
you.” 


LIVELY CONCORDIA VIDEO WINS 
TOP PRIZE 


IN NEW YORK 


ncordia’s fast-paced promotional video; Aeal Education for the 
Real World, received top honours in the education category at the New 
York Festivals International Non-Broadcast Media Competition. 


The New York Festivals compe- 
tition honours excellence in 
communications media from 
producers, distributors and 
local and network television 
outlets from around the world 
and featured some of the 
biggest names in the media, 
including Jim Henson Associ- 
ates, Disney, and advertising 
giant Saatchi and Saatchi. 


Copies of Concordia’s award- 


winning video can be pur- | 


chased from the A/V Visual 
Media Resources Centre at 
848-3443. 
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Faculty of Commerce and Administration creates post of associate dean for academic programmes 


Curriculum development, 
teaching, student satisfaction are 
on Barbieri’s agenda 


BY SHARON BISHIN 


rofessor Bryan Barbieri is 
adamant: “This operation 
should be customer- 
driven.” 


Recently installed in the newly- 
created post of Acting Associate 
Dean, Academic Programmes, in the 
Faculty of Commerce and Adminis- 
tration, Barbieri said, “I feel every- 
one here should be caring about 
our clients, the students. There are 
many things I would like to accom- 
plish, but I will feel successful if I 
can bring a more dynamic attitude 
to curriculum development, 
enhance teaching and increase stu- 
dent satisfaction.” 

Barbieri also wants to be part of 
an academic culture where teaching 
is discussed. 

His appointment evolved because 
of the distinctive nature of the Facul- 
ty of Commerce and Administration, 
he explained. Whereas other Facul- 
ties function more on a department- 


Bryan Barbieri 


based system, the approach in Com- 
merce often has a more multi- 
disciplinary face. Someone studying 
in the MBA programme, for exam- 
ple, will need Finance, Marketing 
and Management courses. 

Barbieri has a BA (Honours Eco- 
nomics) from Loyola College, an 
MBA from Columbia University, a 
law degree from McGill University, 


U of Calgary wins; Concordia ties for fourth 


Thirty teams compete in 


MBA Case Competition 


BY BARBARA BLACK 


espite Arctic tempera- 
tures, a flu bug and a 
revised result, the student 
organisers of the 13th 
annual Master’s of Busi- 
ness Administration International 
Case Competition consider their 
mammoth five-day event a success. 


Concordia’s competition, which 
started with four business schools in 
1981, has grown to include 30 par- 
ticipating teams. This year there 
were 18 teams from Canadian uni- 
versities, nine from the United 
States, and three from abroad — 
Gothenburg University in Sweden, 
Helsinki School of Business and 
Economics in Finland, and the 
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and he is a former member of the 
Québec Bar Association. Before 
joining Concordia, he worked as a 
sales and marketing planner for 
Avon Products. 

As a teacher, he has focused on 
macro marketing and strategic mar- 
keting planning, with a specialisa- 
tion in the legal environment of 
socially responsible marketing and 


The 1994 Concordia team who tied for fourth place in a field of 30 teams: (from 
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business ethics. His career has also 
involved a good deal of committee 
and administrative work: a stint as 
Associate Dean for the Loyola Cam- 
pus (1984-87), grievance officer for 
his union the Concordia University 
Faculty Association (CUFA), and he 
has served on Senate, on the Board 
of Governors and frequently on Fac- 
ulty Council. He has served on two 
committees on major curriculum 
revision, and on a Faculty Evaluation 
Review committee in 1991 (where 
the concept of this post emerged). 
He is the 1989 recipient of the Fac- 
ulty’s Distinguished Teaching Award. 

These days Barbieri’s week is 
divided between the two Concordia 
campuses. He will oversee a strate- 
gic planning process which will take 
at least five years to complete its ini- 
tial cycle. 

“T want our Faculty, indeed our 
whole institution, to feel a sense of 
professional pride. I would like to 
know that when students think of a 
business education, they automati- 
cally think: Concordia.” 


id 


the left, seated) Dominique Balas, Andreas Hoppe, Mike Hennegan and Doreen 
Peters. (Standing) Jill Collins (alternate) and Professor Jan Meyers (coach). 


University of Otago in New Zealand, 
who won last year and the year 
before. 


The idea of the competition is to 
test business strategy under pres- 
sure, and to do some creative 

Continued on next page 
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networking with like-minded 
business students at the same 
time. Concordia’s version was the 
brain-child of two MBA students, 
Annette Wilde and Nora Kelly, back 
in 1981. 

Now one of the biggest of its 
kind, the event is actually a credit 
course for the organisers. They 
must not only recruit participants 
and play host to them, they must 
find the best possible judges from 
the business community, and cred- 
ible cases for analysis. The teams 
compete in a round-robin of five 
stages, each with its own complex 
business problem taken from the 
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contemporary business scene. 
When the dust cleared, the win- 
ner was the team from the Univer- 
sity of Calgary, whose members 
shared a $4,000 scholarship from 
the Bank of Montréal. Second 
prize, a $3,000 scholarship from 
Noranda Minerals, went to the 
team from the University of Manito- 
ba. The University of Toronto came 
third, and took home $2,000 
donated by Pratt and Whitney. 
Concordia’s own team shared 
fourth place with the teams from 
the University of Otago(N.Z.) and 
The George Washington University. 


Business schools should revamp curriculum 


Students aren’t 


prepared for economy 
of the ‘90s: Kenniff 


BY KEN WHITTINGHAM 


usiness people should be 
working more closely with 
universities to create 
opportunities for students 
to learn how to succeed in 
an economy increasingly based on 
small- and medium-sized ventures. 
That was one of the key messages 
delivered by Rector Patrick Kenniff 
in a bilingual speech titled “Univer- 
sities and Business: Are We Prepar- 
ing Students For The Real World?” 
delivered recently to an audience at 
the Chambre de commerce de Mon- 
tréal Métropolitain. 
Kenniff told the business group 
that university curriculum still tends 
to prepare graduates to manage 


large, traditionally structured’ 


organisations, but the economy of 
the ‘90s is being fired by entrepre- 
neurship in small- and medium- 
sized businesses. 


Teach needed skills 

To close this education gap and 
give business students the skills they 
really need, Kenniff suggested a 
series of measures financed by 


business and academe that range 
from increased internships and 
co-operative programmes to joint 
ventures and the establishment of 
chairs for teaching and research in 
entrepreneurial studies. 

At Concordia, this is being done 
in several disciplines in the Faculty 
of Commerce and Administration 
and in the Department of Computer 
Science and the School of Commu- 
nity and Public Affairs. 

Universities also need to be 
quicker, more responsive and more 
flexible in creating programmes 
that cater to the needs of people 
who wish — or are forced — to 
change careers. 

The Rector pointed out that Con- 
cordia’s Centre for Continuing Edu- 
cation held a very successful first 
Summer Institute in Management 
and Community Development last 
year, and the Faculty of Commerce 
and Administration is working on a 
summer institute in entrepreneur- 
ship and small business develop- 
ment for the black communities of 
Montréal. 


Faculty Spotlight 


¢ A. Bakr Ibrahim (Management) was 
interviewed on CJAD by Peter Anthony 
Holder about small businesses, 
including Concordia’s Centre for Small 
Business and Entrepreneurship. Rick 
Molz (Management) was interviewed 
on the same station by Melanie King 
about privatization, particularly Toron- 
to’s Pearson Airport. Louis Hébert 
(Management) was a guest on The 
Joe Cannon Show twice on the subject 
of NAFTA. 


Dean Christopher Ross (Commerce 
and Administration) was interviewed 
on the privatization of business 
schools on CBC Radio’s Daybreak. 
Gary Johns (Management) talked to 
Melanie King on CJAD about the four- 
day work week, and Alan Hochstein 
(Finance) gave Joe Cannon and 
Melanie King his views on the ciga- 
rette-tax controversy. 


Lawrence Kryzanowski (Finance) was 
among seven experts quoted ina 
Gazette article on whether Québec 
should follow Ontario’s lead and 
require top executives to disclose their 
income. “Salaries should be totally 
transparent, at least to shareholders,” 
he said. “Québec culture is about pri- 
vacy, but also about compensation not 
based on performance - universities 
are an example. Executive compensa- 
tion should be based on perfor- 
mance.” 


Greg Lypny (Finance) was a guest on 
CIQC’s Joe Cannon Show, throwing 
cold water on the idea of using a “sys- 
tem” to clean up in the stock market. 


Michel Laroche and Robert Sadokier- 
ski (Marketing) wrote the lead article 
in the January issue of the Journal of 
Business Research. \t is called “The 
Role of Confidence in a Multi-Brand 
Model of Intentions for a High- 
Involvement Service.” 


Ronald McTavish (Marketing) and 
Joseph Kelly (Management) were 
mentioned in an article for a Glasgow 
financial newspaper about the Canadi- 
an retail climate. Both are alumni of 
Scotland’s Strathclyde University. 


David Waldman (Management) was 
quoted in an Economy Watch column 
in The Gazette by Jay Bryan on the 
narrowing of the wage gap between 
women and men. 


Michel Laroche (Marketing) and two 
colleagues, Gurprit S. Kindra (Univer- 
sity of Ottawa) and Thomas E. Muller 
(McMaster University) have published 
a second edition of their textbook, 
Consumer Behaviour. The Canadian 
Perspective, published by Nelson 
Canada. 


G.S. Rajan (Management) was inter- 
viewed by The Gazette on the subject 
of company lockouts, becoming more 
frequent as the economy languishes. 
He explained that employers have to 
answer to their shareholders, credi- 
tors, suppliers, tax people and con- 
sumers, as well as their employees. 


A message from the Dean: 
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Faculty looks ahead, 
but also looks back 
On its achievements 


n this Faculty, as in others, 
we must be constantly look- 
ing ahead so that we guar- 
antee our place in the 
forefront of management 
education for our students. 

This year, however, we in the 
Faculty of Commerce and Adminis- 
tration have good reason to also 
look back: 1993-1994 marks the 
25th anniversary of the Profession- 
al MBA Programme here at Con- 
cordia University. 

Beginning in the fall, we hosted 
a number of events related to the 
anniversary - a two-day celebra- 
tion during which more than 300 
faculty, students and staff were 
served “birthday cake” and coffee; 
an info-breakfast where guest 
speaker Bernard Landry spoke on 
the North American Free Trade 
Agreement (NAFTA) followed by a 
panel discussion, and a special 
Homecoming 25th reunion meeting 
with Humberto Santos, where early 
graduates shared moving and enter- 
taining stories about the program- 
me’s early days. 


Publications 

Two interesting MBA research 
papers to emerge this year were 
produced by Grace Pollock and 
Sophie Anand, who wrote Parts One 
and Two of what will be a three- 
part history of the Faculty of Com- 
merce and Administration. 

Management Professor Linda 
Dyer and Finance Professor Alan 
Hochstein are compiling a special 
25th anniversary publication which 
will assemble the best student MBA 
research papers. 

Yet another Faculty of Commerce 


Christopher A. Ross 
Dean of Commerce and 
Administration 


and Administration initiative took 
off this anniversary year. Offered in 
an informal 90-minute early morn- 
ing format called “Commerce and 
Conversation,” it demonstrates to 
the business community the quality 
of the research work done in the 
Faculty and how that work can help 
organisations. Professor Ulrike de 
Brentani from the Department of 
Marketing and Associate Dean, 
Research and PhD Programme, 
spoke on The New Product Process 
in Financial Services: Strategy for 
Success. Future Commerce and 
Conversation events are planned on 
the topics to International Joint 
Ventures, Health Service Issues and 
Entrepreneurship. 

As usual, anniversary year or not, 
the International MBA Case Compe- 
tition - which is run exclusively by 
students - was a success. Concordia 
welcomed 12 international schools 
which competed with representa- 
tives from 18 of Canada’s premiere 
MBA institutions. 
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Perhaps the most visible part of 
the celebrations was a 12-page 
supplement which appeared within 
the March 17 edition of the univer- 
sity newspaper, Concordia’s Thurs- 
day Report (CTR). Updates on 
graduates, interviews with the past 
MBA directors, current student 
information and general Faculty 
highlights were packaged in a sou- 
venir format that will remind us for a 
long time that these 25 years have 
been ones of excellence, education 
and energy. If you would like your 
own copy, call us at 848-2705. 


Women and Work 

Finally, on May 6, the MBA 
Programme will host its first 
Women and Work symposium. This 
day-long event will consist of sever- 
al workshops and presentations 
dealing with many issues. Guest 
speakers, including prominent 
business people and professors, 
will discuss topics such as the 
“glass ceiling,” women in non-tra- 
ditional careers, and the effects of 
workplace restructuring on wom- 
en’s jobs. 

One last word - this year Associ- 
ate Dean Roland Wills will be retir- 
ing. Professor Wills has been with 
the Faculty for over 25 years. Dur- 
ing those years he has been mentor, 
teacher, friend and father to many 
students. For many, he is “Mr. 
Commerce.” I am sure that you will 
all join me in wishing Rollie all the 
best during his retirement. Some- 
how, I feel that he will always be 
involved with the Faculty and with 
Concordia. 
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De Brentani delivers talk on the New Product Process 


Commerce and Conversation 
series off to a stimulating start 


BY MIcHAEL ORSINI AND 
BARBARA BLACK 


bout 20 members of the 

business community 

attended the first of a series 

of early-morning seminars 

called Commerce and 
Conversation. 

The series, launched as part of the 
Master's of Business Administration 
programme’s 25th anniversary cele- 
brations, is intended to show the 
business community how research 
work done in the Faculty of Com- 
merce and Administration can help 


Graduating class Phonathon raises 


them. The inaugural session featured 
Marketing Professor and Associate 
Dean (Research and PhD Pro- 
gramme) Ulrike de Brentani on “The 
New Product Process in Financial 
Services: Strategy for Success.” 

The 20-minute presentation was 
followed by an hour of discussion, 
during which representatives from a 
number of financial institutions 
exchanged ideas with each other and 
with faculty members. 

The next Commerce and Conver- 
sations sessions will take place in 
the spring, on the topics of health 
service issues and entrepreneurship. 


a 


Pictured above 


at the inaugural Commerce and Conversation seminar are, (front row, 


left to right): Dean Christopher Ross, Bernard Tourillon, Brian P. Casey (Raymond, 
Chabot, Martin, Paré), Clarence Bayne (DIS/MIS), Robert de Fougerolles (Ropex 
Industries), Elizabeth Moran (Kerr Financial), and Marie Muldowney (Institute of 
Canadian Bankers). (Back row) Sharon Bishin (Faculty Communications), Associate 
Dean Ulrike de Brentani, Raymond Décarie (Meloche/Monnex), Pierre Brunet (EMBA), 
Mohan Gopalakrishnan (DIS/MIS), Bill Pinizzotto (Banque Commerciale Italienne du 
Canada), Jean Laflamme (Montreal Exchange), Peter Probst (Lufthansa), and Alan 
Hochstein (Finance). Also present were Kalil Mugrabi (Techniserv) and Ron McTavish 


(Marketing). 


much needed funds for the Faculty 


The Graduating Class Committ 


ee Phonathon organi 


zers (from the left) Maria Pia 


Salvati (MBA’94), Raynor Burke (MBA ‘94), Frédérick Tobin (BComm ‘94), Danny 
McCormick (co-Chair) (BComm ‘94), Philippe Couture (BComm ‘94), Jennifer 
Pidgeon (BComm ‘94) and Peter Valiquet (co-Chair) (MBA ‘94). 


The Affiliate, for supporters of the University’s four Faculties, is published by 
the Faculty in association with the Office of University Advancement and the 


Public Relations Department. 


The Faculty Affiliation Programme at Concordia University is a vehicle for 
recognition of important donors to the Annual Giving Programme. 
Different activities are planned for Faculty Supporters (donors of $100 or 


more per year), Faculty Associates (donors of $250 or more per year), and members of 

the Dean's Circle (donors of $500 or more per year), all of whom will receive The Affiliate on a 
regular basis. 
Results of the Annual Giving Programme will be published in the Concordia University 
Magazine. 
For further information, call the Office of University Advancement (514) 848-4856. 
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BY HELENE CosseTTE 


he first-ever Commerce 

and Administration Gradu- 

ating Class Phonathon, 

held at the University on 

March 30th, was an out- 
standing success. The enthusiasm 
and dedication of the 20 student 
callers turned the third floor of 
Bishop Court (the University’s 
Administration Building) into a 
bustling bee hive. 

The callers were able to reach 
311 of the 940 graduating Com- 
merce students, and the total raised 
over the evening amounted to 
$10,445. Each graduating student 
was asked to make a $125 pledge 
payable over a three-year period. 
The total is expected to grow con- 
siderably once the unspecified 
pledges are confirmed and the fol- 
low-up calls and mailings to the 
remaining 629 students are 
completed. 


All funds raised will be allocated 
by the Graduating Class Committee 
members to benefit Commerce stu- 
dents directly, in the form of new 
equipment, facilities or projects. 
The programme will continue to 
grow each year and may expand 
into other Faculties. 

A special thanks goes to the Grad- 
uating Class committee members: 
co-chairs Danny McCormick and 
Peter Valiquet, Raynor Burke, 
Philippe Couture, Jennifer Pidgeon 
and Maria Pia Salvati, as well as the 
other volunteers: Marc Balas, Anil 
Chhabra, Sean Doyle, Christian 
Faucher, Laura Gesuale, Marc 
LeMoyne, Carla Mazzocco, Matthew 
Mumley, Maria Russo, Nancy Russo, 
Toni Tan, Frédérick Tobin, Anne 
Vivian-Scott and Kim Waschke. 

Generous sponsors Domino’s 
Pizza, Canstar Sports, Caisse cen- 
trale Desjardins, Classy’s Formal 
Wear and Burns Fry Limitée provid- 
ed food and prizes to the volunteers. 
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